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PRESENTING

POSSIBILITIES
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N OT H I N G IS MOR E C OMPLIC ATED
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THAN A SIMPLE SOLUTION.
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The task active online is facing, is quite simple: Our software tools are designed specifically to help you present the
great diversity of your product ranges with perfect realism:
Uncomplicated, in unrivalled quality, and with uncompromising
results. Specialist visualizations of floor coverings, paints and
varnishes, upholstered furniture, yard goods, sun screens,
modular furniture, or automotive products.
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All these aspects used to require time and cost-intensive photoshoots. Our software creates the same results virtually, and with
absolutely no limitations in terms of selected material combinations. Practically any product variation can be generated

and presented – online via the internet, on your laptop, or
directly at the point of sale - using highly innovative presentation techniques.
active online has been a pioneer in this field since 1999.
Today, many market leading companies are among our
clients. They all trust in our team’s ability to regularly come up
with results that are simply amazing.
For us: a huge responsibility and important task. For you:
a simple solution for sustainable market success.
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INNOVATION
` N E W ´ I S N O T T H E I M P O R TA N T PA R T.
I T ´ S T H E ` B E T T E R ´ T H AT M AT T E R S .

active online presents virtual product ranges in a way that
you can almost touch them. That is achieved with outstanding image quality, light and shadow effects, patterns, transparency, and perspectives. Our thinking is three-dimensional. And that is exactly the effect the client perceives: It’s all
about the visual impression of an object in the context of its
surroundings.
Our BEAMagic system recreates the fascination and virtual reality of three-dimensional experience in a very unique
way: Several beamers create ‘virtual surfaces’ within a box
consisting of walls and a floor. At the touch of a button,
colors and even wallpaper patterns are projected onto these
walls. Furniture is ‘dressed’ with different fabrics or surfaces.

The floor of the box can show dark parquet flooring or lightcolored laminate – you decide on the product range, patterns, and their color variations. Pure magic, right?
One of these systems, which we implemented for the woodbased material manufacturer EGGER, received the if communication design award 2010, the red dot award 2010,
and the German Design Award 2012 in silver. Many of our
clients are currently using this technology – at their own showrooms or directly at the DIY store.
We said it before, and we’ll say it again: when we develop
innovation for our clients, we are not simply striving to present something new - we are looking for BETTER solutions.
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Q U AL I T Y
T H E S E C R E T O F G R E AT E X P E R I E N C E S ?
T I N Y D E TA I L S .

Quality has many aspects. These can often be measured objectively, but sometimes they are simply a matter of personal taste.
For active online both are very important.

and feel of flat or pile fabrics becomes ‘real’ to the eye. We
take into consideration the various areas of implementation
and of course the wishes and requirements of our clients.

That becomes particularly apparent during the digitalization
of a material sample. We have added this process step to
our service portfolio, because it is of crucial importance for
all subsequent steps. Or in other words: The quality of a virtual product image can only be as good as the scan of the
material sample on which it is based. That is why we work
with specialized workflows that ensure that the grain of the
wood, the transparency of sun screen products, or the look

Our high-end scans are created in true-color, high resolution
product images in actual size, which can even be used for
printed sample books. And of course they provide the ideal
basis for three-dimensional product presentations online, on
mobile devices, and at the PoS.
Experience the great effect the smallest detail can have.
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INDIV IDUALITY
WHY THERE NEVER IS JUST THE SOLUTION.

What do textiles, floor coverings, wall paints and furniture
have in common? There will always be one to suit your taste.
And that is good and necessary, because people have different requirements, wishes, and preferences. The same also
applies for business strategies – they too are an expression of
the subjective view or assessment of a situation.
We see the requirements of our clients as highly individual
challenges, and respond accordingly. That means that we
will always apply and combine our capabilities and products
depending on the task at hand.

One example is the interconnection of our technology
with a QR scanner: It reads QR codes attached to various
samples and then displays the sample on a screen – in a
three-dimensional environment. The look and feel of the material quality and its appearance within its environment can be
experienced directly. A better – i.e. more customized - decision aid is virtually unimaginable.
This application of our technology is just one of many
powerful sales tools and individual presentation options we
can offer you.
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DIVE RS I T Y
TRUE DIVERSITY BEGINS
W H E R E L I M I TAT I O N S E N D .

What is diversity? According to the dictionary, it is “the sum
of various elements (form, color, size, or other differentiating
characteristics) of a concept or object class”. That means if
you are looking for a way to present your products as diverse
as possible, you are most definitely on the right track with
solutions from active online.
In the area of wall paints, our presentation tools can even
combine textures and colors dynamically. When it comes to
upholstered furniture, the material on the seat, back and
armrest can be ‘covered’ separately, and can even be
rotated depending on finish. For floorings, a variety of
patterns are a matter of course. Window textiles are

displayed realistically in terms of their colors, patterns, and
even transparency.
Another dimension of diversity is created with our concept
of the product platform: Here, manufacturers from a variety
of sectors are given the opportunity to present their products
together, thus creating a holistic spatial design – including
possible cross-selling effects.
Multiply that with the number of your own product variations,
and you get an idea about what we see as true diversity.
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EC ONOMY
A S O F N O W , ` S AV I N G ´ A N D ` D O I N G W I T H O U T ´
ARE NO LONGER THE SAME.

Cost savings are an important part of business activities.
Unfortunately, there are often ‘side effects’, which may come
to bear in compromises with regards to quality and diversity.
active online can offer both – the best possible economy and
optimized results.
The basic idea is to significantly reduce time and cost-intensive
photo-shoots and the inevitable efforts for image retouching
for the production of sample catalogues and presentations:
In their stead come spatial images or 3D renderings and
digitalized surfaces that only have to be processed one single time, and are then available for use with an endless variety
of image variations. And it is just as easy to target individual

image areas for later changes. The so-called batch function
offers the user an option to record his actions step by step
one time, and to apply the recorded process later automatically to thousands of variations – with the click of a button.
You will benefit from this new form of ‘saving’ at each
modification, expansion, or new publication of your collection – without any compromise in terms of quality and diversity. But those are compromises you can surely do without.
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E X P E RI E NC E
SUCCESS STORIES ARE MADE UP
OF MANY POSITIVE CHAPTERS.

We see success as something very sustainable. ‘One hit wonders’ are easy to achieve – we aim to impress our clients
long-term. Since its inception, active online has developed
into one of the most experienced companies in the sector.
You will get a feel for that when working with our applications:
They are sophisticated, yet user-friendly, and offer some absolutely unique features. Our software products Spectrum
and Visuell are available in their fourth generation, and were
significantly improved with each new version. Their latest
releases took into consideration the trends towards HTML5

on desktop and tablet PCs, as well as on smartphones.
Our aim: optimized usability on any end device.
Developments like these are made possible only with the
relevant knowhow - in terms of technology and conceptualization. We have been building and expanding this knowhow
for many years, and utilize it for the creation of ever more
efficient products and processes.
Our efforts will help guarantee that you can add another
chapter to your own success story.
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