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Transport & Logistics

Have you ever thought about how you 
can maintain an overview when  
transferring 5,000 containers from ship  
to rail cars every day?
By using new software solutions for the maritime industry, logistics processes can be controlled 
intelligently. More information is available on pages 16 –17.
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Industry & Manufacturing

Have you ever had a visit from  
maintenance service before  
the machine stopped working?
When companies supply their products with sensors, they receive continuous 
information about the status of the product at their customer and can implement 
predictive maintenance services. More information is available on pages 14 –15.
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Automotive

Have you ever configured a 
car yourself?
Whether networked cars or electrical mobility—the fields of application 
for new services in the automotive sector are more diverse than ever.  
A building block: Customers can create the new car virtually according 
to their own ideas. More information is available on pages 26–27.
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Who we are
Whether using IT services to network machines,  
to set up interline material flows or to provide  
mobile platforms for employees; whenever the  
topic is IT consulting and systems integration,  
Lufthansa Industry Solutions is the right partner.

Our customers come from many different 
sectors. They are at home in aviation,  
logistics and transport. They come from  
industry, the energy sector, healthcare or 
publishing. But no matter their industry, 
they share the same great challenge  
of our times: They must design their IT 
along the entire value-added chain in  
such a way that it can be used to reduce 
costs and at the same time achieve  
sustainable increases in revenues and  
efficiency. Here Lufthansa Industry  
Solutions supports companies during  
the necessary digitization and automation 
of their business processes—from SMEs  
to DAX corporations. 

We have been working together with many 
of our customers for a number of years. 
We combine the project experience and  
industry knowledge we have gained in  
the process with our extensive portfolio  

of services and technologies. Whether  
cloud, SaaS or smart data, as a full  
service provider Lufthansa Industry  
Solutions covers the entire spectrum  
of IT services. 

Our focuses:
■  Process consulting/procedural  

organization
■  IT consulting (processes, technologies,  

infrastructure)
■  IT systems integration and  

development
■  Application management and operation 

during IT systems operation
■  Program and project management

Our roots are in aviation—a highly digitized 
industry that places the highest demands 
on security and quality. We use this  
treasure trove of experience and transfer  
it to other industries. 
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Headquarters
Norderstedt
12 locations
in Norderstedt, Hamburg, Berlin, Oldenburg, Cologne, 
Wetzlar, Raunheim, Frankfurt am Main, Basel, Miami

1,300

1998
Founded as Industry Solutions division within  
Lufthansa Systems AG

Employees

More than  

independent as Lufthansa Industry Solutions  
within the Lufthansa group

Since April 1, 2015

€ 208 million
Sales in 2016

200

Bernd Appel
Managing director

from SMEs to DAX 
corporations

More than  

100 %
Deutsche Lufthansa AG holding

Customers
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Bernd Appel 
Managing director, Lufthansa Industry Solutions
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Mr. Appel, Lufthansa Industry Solutions 
works with different companies. What 
are the major challenges currently in  
the market?
We are in the midst of the digital revolu-
tion. Almost every company is facing  
disruptive technological change, which 
calls into question established business 
processes. Even though their business 
models may be quite different, many  
companies are still facing the same chal-
lenges. Because you cannot just push  
digital transformation effortlessly. It ties up 
resources and requires expertise. 

knowledge of each department’s needs.
Breaking down digitization applies not  
only to our customers—it also affects  
our mission as a service provider. For  
example, our task is to fundamentally  
convey the opportunities of Smart Industry  
for a start—especially to SMEs. To do  
so we need successful pilot projects and 
sharing of experience among companies. 
This makes the topics touchable and  
understandable. 

In addition, we must take seriously  
our customers’ concerns, such as security 
concerns, and make them tangible.  

As an IT service provider Lufthansa Industry Solutions supports  
companies from various industries on their path to digitization.  
In an interview managing director Bernd Appel talks about the  
roots of the company in aviation, his vision for the future and the  
opportunities that digitization provides.

“Make the  
 opportunities  
 of digitization  
 tangible”

What does this specifically mean for  
the companies?
In this situation it is important to break 
down the big term “digitization” into  
specific scenarios in each company  
and use these to make the term tangible. 
Companies should ask themselves:  
Where specifically do opportunities  
such as smart data analytics or cloud 
computing help me? In many cases this 
assumes a change in communications 
culture, because thinking in silos still  
impedes the flow of information between 
different departments and thus also the 
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is also true because the media often  
write very euphorically about the dis- 
ruptive changes of extensive digitization. 
An example: Almost everyone knows  
that the analysis of huge amounts of  
data makes it possible to forecast with  
hitherto unknown reliability, in addition  
to new insights in reporting. But what  
does this mean for you, the customer?  
At Lufthansa Industry Solutions we start 
there: Our self-image includes finding  
simple solutions for complex problems  
as equal partners with our customers— 
with a particular focus on the needs of 
SMEs. Our approach therefore also  
includes automating and digitizing busi-
ness processes as partners in a joint  
team with our customers.

What are your goals, where do you  
want to lead the company?
Our business is very dynamic, so that  
we can never rest on a status quo and 
view a customer’s situation as a matter  
of course. Our ongoing goal is to imple-
ment projects successfully by supporting 
existing and new customers during the 
digitization of their processes. In addition, 
we will continue our growth strategy by  
concentrating on smart data in our focus  
industries—automotive, production and 
manufacturing, as well as transport and  
logistics. Here, for example, predictive  
analysis—that is the prediction of events 
through data analyses—is playing an  
ever increasing role. In production, in  
particular, it is becoming ever more  
important for companies to know when  
a technical part is likely to break. This  
allows technicians to replace that element 
early and to ensure smooth production 
flows around the clock.

We achieve this by providing specific  
answers—for example information about 
which type of data is stored where and 
how it is protected. Because of our origin 
in the Lufthansa group we base our  
work on the particularly strong security 
standards in aviation.  

Beyond this, where can your roots  
in the Lufthansa group still be felt  

and what are the advantages for  
your customers?
Sometimes potential customers are a bit 
surprised when we introduce ourselves  
as a full service provider for IT services. 
Many people simply think mostly of  
aviation when they encounter the strong 
brand Lufthansa. Not everyone is aware  
yet of the fact that we support companies 
in very different industries so that they can 
take advantage of growth opportunities 
through automation and digitization. We 
want to change this and become even  
better known in the market as Lufthansa  
Industry Solutions. 

During each project we benefit from  
our large treasure trove of experience  
with IT services for aviation. Here we have 
set numerous standards for IT processes  
while adhering to particularly stringent  
security provisions. We want other indus-
tries to benefit from our roots and the  
solutions that have stood the test of time  
in aviation. An example: We have devel-
oped programs for airports that make  
the operational processes there more  
efficient. We further developed this system 
for the maritime industry and introduced  
a new product in the market that signifi-
cantly simplifies utilization planning for  
jetties. This allows for intelligent control  
of logistics processes, for example when 
the transshipment of goods must be  
accelerated—even if there are irregularities, 
such as ships that are late. 

Which working method is characteristic 
of Lufthansa Industry Solutions?
The transference of combining the big  
term “digitization” with a specific need  
for acting within one’s own company is  
especially difficult for many SMEs. This  

“Our self-image  

includes finding  

simple solutions for  

complex problems  

as equal partners  

with our customers.” 
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The 3 most important IT trends 
through 2018

Whether agriculture or lifestyle—the options for  
networking provide customers with increasing  
amounts of current new customer data. Connectivity 
and smart products strengthen customer retention.

Decisions are increasingly made based on data.  
Companies should establish processes that  
provide their decision makers with current  
well-founded insights—the core idea of insight- 
to-execution.

In order to keep business models close  
to the customer, programming interfaces  
are increasingly becoming a focus. For  
example, companies can update platforms 
without limiting customer interaction as  
a result.

Internet  
of Things 

Application 
Programming 
Interface

Systems 
of Insight 
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Industry & Manufacturing
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Whether globally distributed production 
steps or cross-border mergers: Markets 
are becoming increasingly international 
and cost pressure is increasing. It is 
therefore even more important for a 
company in the processing, consumer 
goods and manufacturing industry to 
use the opportunities of digitization  
and thereby remain competitive.

Currently less than a quarter of manu- 
facturers have a digitization strategy1 for 
the entire company, even though growing 
demands on production, such as smaller 
batch sizes or transparent manufacturing 
processes, can only be met with for-
ward-looking, lean IT systems. Companies 
can, for example, network machines,  

Competitive in  
international markets

optimize supply chains, accelerate busi-
ness processes and reduce the cost of  
series production.

Lufthansa Industry Solutions is a full- 
service provider offering industrial  
customers a complete range of services—
from consulting on efficient business  
processes to strategic IT consulting, to 
analysis, selection, development and  
implementation right up to the operation  
of IT solutions. We have already success-
fully designed forward-looking IT systems  
for more than 170 manufacturing com- 
panies, and have supported business  
development together with them. The  
diversity of projects, for example during  
international roll-out projects, has charac-

Meet increasing  
requirements  
with lean  
IT systems

terized our approach: We base it on out-
standing examples from practice. We 
therefore also know how companies can 
profitably use new IT technologies, such  
as cloud computing, mobile solutions and 
smart data analytics.



16

Transport & Logistics
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all processes audit-proof. This way they 
are ready for the local public transportation 
of the future.

The taxi industry is competing with 
Uber, the logistics branch with Amazon. 
If you are a logistics provider and  
want global competition to favor you, 
you must be fast, secure and reliable. 
But mainframes and outdated applica-
tions often prevent continuous global 
tracking and determining the location  
of cargoes.

Companies in the logistics and transport 
industries can no longer operate without 
sophisticated IT. Commercial enterprises, 
freight forwarders, transport companies 
and cargo handling businesses can only  
meet their customers’ increasing require-
ments with a seamless and transparent 
supply chain, the best route capacity  
utilization and on-time transportation 
across several modes of transportation. 
Lufthansa Industry Solutions starts there: 

Our experienced logistics experts develop 
new application models, optimize pro- 
cesses and integrate systems across  
borders. We offer individualized solutions 
in the transport management, CRM and 
mobility sectors. With smart data techno- 
logies we help companies to productively 
use their growing data quantities and 
thereby enable them to make better  
decisions. Here we rely on numerous  
examples from practice in the predictive 
maintenance, realtime analytics, track  
and trace, and innovative city logistics  
areas.

Our Patris family of products offers a  
tailor-made solution for multimodal  
passenger transport. Local transportation 
companies get an overall view of their 
customers, can approach them with a 
multimodal range of products and make 

Globally everything is in flux

For whom we work:

 Contract logistics
  Courier, express, package  
service providers

  Intermodal transportation  
companies

 Freight forwarders
 Rail freight transport
 Airfreight
 Port companies and port authorities
 Shipping companies
  Service providers for the transport 
industry

  Local public transportation  
companies
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The degree of digitization, networking and automation is constantly increasing  
in all industries. In order to keep pace with global competition and meet ever- 
changing customer needs, companies must further develop their own business  
either in an evolutionary or in a disruptive manner. This also includes the processes  
and supporting IT structures. For this plan to be successful, companies must lay  
the foundations for it in five core fields of operation:

A change in communications culture is necessary for ideas  
characterized by collaboration and networking to bear fruit.  
A digital culture in the company is necessary, which forms the 
basis for successful digitization. In the long run it should take  
hold in the heads of all employees—from sales to customer  
service—but must start with company management. If techno- 
logical expertise and entrepreneurial thinking are combined, 
companies are given new opportunities for adding value, as  
well as for optimizing the processes in the value-added chain.

With increasing customer expectations the frequency with which new requirements  
are posed for products and services also increases. Combinations of agile methods,  
such as Scrum, DevOps and testing automation lend themselves to a structure that  
allows departments to offer new ideas every day, which are then immediately imple- 
mented by IT. Both start-ups and established companies with digital business models  
rely on DevOps, a tight interlinking of project development and IT operations. The  
development team is also responsible for the usage of the application during operation  
and for resolving errors. In order to avoid costly regression testing and to significantly  
accelerate error correction, this principle is usually coupled with consistent test auto- 
mation as well as completely automated deployment.

success factors 
for digital change5

Digital company 
culture as the  
basis of the trans-
formation

1.

Agile methods  
and DevOps

2.
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Conclusion

In order for companies to automate processes as much as possible, they need a  
data-driven way of thinking. They should therefore provide for universally high- 
quality data, as well as company-wide master data management. The latter can be 
supported by tools, such as master data management. With a view towards the  
new application sector of smart data analytics, it is important to create a smart data  
infrastructure across as much of the company as possible and to establish a data  
lab. For starters, products could be outfitted with sensors for data transfer functions. 
This allows manufacturers to be constantly informed about the state of the product  
at the customer and to react quickly, if necessary.

Digitization can only be attempted based on a modern infrastructure that  
is virtualized, uniform and homogeneous. This means: The IT infrastructure  
has an integrated, uniformly implemented application performance manage - 
ment (APM), as well as security management. This provides for the flexibility 
necessary for digitization programs. It also guarantees that the application  
environment can be operated at high performance and securely. In addition, 
only comprehensive architecture management that also includes the appli- 
cations, as well as standardization of the software tools used, guarantees the 
overall IT architecture for the long term. 

Digital business includes round-the-clock provision of  
business services in real time. This increases customer 
satisfaction and thus entrepreneurial success. Company  
IT services can be clearly structured and orchestrated  
by using the principle of service-oriented architecture 
(SOA). The core element is an enterprise service bus, 
which integrates the services. Using SOA, companies 
must provide business services only once and can use 
them in the most varied applications.

These five aspects provide the foundation for long-term  
successful, continuous digitization. Since companies cannot  
process all fields at the same time, they should concentrate  
on architecture tasks and specific business projects in the  
context of a strategically planned digitization program.  
Then companies can continue to grow successfully going  
forward, as well.

Data-driven  
thinking

3.

A modern  
IT infrastructure

4.

Services in  
real time

5.
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Aviation
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Airfreight plays a crucial role in the 
smooth running of global supply  
chains. The potential in global trading 
attracts many competitors. Domestic  
air cargo companies can prevail by  
lowering the cost of the entire value- 
added chain through digitization.

Digitized processes from and to the  
customer are becoming the standard. 
From proposal preparation through  
handling processes up to invoicing,  
companies are taking advantage of the 
opportunities provided by digitization.  
In addition, electronic integration of  
customers and partners is becoming  
increasingly important. Lufthansa Industry 
Solutions has many years of expertise in 
the air cargo sector and currently advises 
customers more intensively about the  
digitization of air cargo, because digital  

Airfreight on the upswing  
due to digital processes

opportunities result in declining costs,  
improved quality and increased customer 
retention—also through mobile apps. Smart 
data solutions, such as data exploration  
or predictive analytics, can, for example, 
help to determine cross-selling potentials 
in order to increase sales. 

Furthermore, Lufthansa Industry Solutions 
offers special solutions for the air cargo  
industry: ELWIS is our software solution  
for cargo handling, which integrates all  
elements of the transport chain into one 
process. Our professional application 
management system EasyMain allows  
air cargo companies to significantly  
increase the reliability and stability of  
their system and application environment 
and to improve process quality. We are 
currently expanding this product to other 
industries.

Travel management solutions

myIDTravel: The industry solution

Our myIDTravel offers a globally  
leading SaaS solution, which is used  
by more than 280 aviation customers  
for handling their business and  
private travel. Here myIDTravel is  
integrated into airlines’ processes  
and reservation systems. As a central 
system it allows employees to book 
flights across airlines, and to change 
and cancel these. The contract  
terms between the airlines that are  
necessary for this system are also 
managed in myIDTravel. More than  
two million users access myIDTravel  
via their desktop or mobile end user 
device.
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Energy

On the way to  
energy market 2.0
Digitization laws, exit from nuclear  
and fossil-fuel energy, securing the  
energy supply of the future: These are 
some of the new parameters re-defining 
the energy market and providing new 
challenges to energy suppliers. 

A success factor for implementing the  
exit from nuclear and fossil-fuel energy  
is the additional digitization and automa-
tion of processes in the energy industry. 
These include smart grids, which con- 
trol the flow of energy all the way into  
private households or offices. Only  
these optimize the heat budget through 
decentralized energy production with  
the fluctuating energy sources sun and 

wind. At the same time smart meters  
contribute to intelligent supply and allow  
for new rate and business models for  
consumers. IT is the key to the future  
of the energy industry. Lufthansa Industry 
Solutions supports the energy and  
utilities sector in its plan to interlink all 
processes during energy operation and  
to digitize procedures. This includes, for 
example, predictive maintenance for wind 
power systems, as well as prognostic  
procedures for renewable energies.  
Always in focus: the requirements of  
the IT security law. Smart data techno- 
logies help to adjust IT systems to large 
amounts of data and to develop new  
business models. 
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Healthcare

E-health — the  
future of health care

Whether telemedicine or digital  
patient chart: Technological progress  
offers healthcare companies new  
options for care, treatment paths  
and services. But cost pressure and  
regulatory requirements are growing 
concurrently, for example due to  
E-health laws. 

In view of the upheaval in healthcare, the 
active use of the opportunities of digital 
transformation is becoming increasingly 
important for the economic success of the 
healthcare industry. This requires efficient 
work flows and improved cooperation 
among clinics, doctors and payers. 

Continuous flows of information and  
stable processes among all actors in 
healthcare require a high degree of  
uptime in the IT environment. Lufthansa  
Industry Solutions has many years of  
experience with the interaction of stan- 
dard SAP software components and  
special solutions while taking into  
account stringent security requirements. 
We support companies during the holistic 
design of logistics, business and quality 
assurance processes. To do so, we also 
resort to innovative technologies, such  
as smart data analytics, social media, 
e-collaboration and mobility solutions.  
This approach allows companies to  
design their processes cost-effectively,  
in compliance with the law, efficiently  
and securely.

Stable processes  
require a high  
degree of IT uptime
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In focus

Mobile Solutions

Providing decision makers on the 
go with information, creating new 
communication channels for cus-
tomers or establishing paperless 
documentation: The potential of mo-
bile solutions for standing out from 
the competition is huge. Lufthansa 
Industry Solutions develops mobile 
applications for all common plat-
forms and supports companies with 
strategic consulting and during inte-
gration. With the “Mobile Interaction 
Design Method”, which we devel-
oped together with Fraunhofer IESE, 
we always achieve the best usability.

Collaboration Platforms

Digitization simplifies cooperation—
also beyond company borders. 
E-collaboration optimizes the work-
flow: Data and documents can be 
more easily shared, distributed and 
jointly processed. In the social  
business area Lufthansa Industry 
Solutions relies on various software 
solutions with diverse functions  
and application options, such as  
Microsoft Sharepoint. We support 
customers with extensive practical 
knowledge—from preliminary discus-
sions up to implementation based on 
agile project management methods.

Smart Data Analytics

If you use all company data across 
departments you can make better 
decisions, develop more specific 
products, or maintain machines more 
economically. The basis are smart 
data analytics methods and technol-
ogies. Lufthansa Industry Solutions 
supports companies across the en-
tire data ecosystem and links smart 
data analytics with classic BI tech-
nologies. We develop strategies and 
use cases with customers, analyze 
their data internally or at our Data  
Insight Lab and set up data platforms 
for ongoing operations.
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IT Security

A greater degree of networking  
also increases the need for profes-
sional IT security solutions. With  
decades worth of experience with  
the especially high security require-
ments in aviation Lufthansa Industry 
Solutions is a leading expert in infor-
mation security. We offer state-of-the-
art security technologies and ser-
vices—from consulting through 
implementation up to operating IT 
security. Our solutions include archi-
tectures for secure mobile access, as 
well as penetration tests and security 
audits. 

Smart Industry

In order to remain competitive  
internationally, companies must link 
all participants in the value-added 
process. Lufthansa Industry Solu- 
tions advises customers during the 
specific implementation of ideas  
in Smart Industry. We show how 
companies profitably establish  
technological innovations across 
manufacturers. Here we supply  
end-to-end solutions and cover the 
entire range—from development and 
production of hardware up to the  
development of security concepts 
and data analyses.

SAP Services

Harmonized and internationally con-
solidated SAP environments are the 
goal of many companies. Lufthansa 
Industry Solutions itself operates  
internal group and SME SAP environ-
ments in production. As a SAP partner, 
we offer SMEs and large corporations 
a complete portfolio of SAP services. 
This includes services such as sys-
tems integration, migration, cross- 
company integration, mobility, applica-
tion management, process-oriented 
SAP consultation, international SAP 
roll-out projects and technologies 
such as SAP HANA, Fiori and UI5. 

Six areas we use  
to design the start into  
the digital future
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Automotive
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Car sharing, electric mobility and  
integrated mobility concepts: The  
entire automotive market is currently 
reinventing itself. The car of the future  
is networked. Manufacturers must 
develop further into mobility service 
providers and suppliers must become 
system providers.

By 2020 earnings in the connected car 
segment will have increased four-fold. 
New driving assistance and security tech-
nologies, in particular, ensure business.1 
Car IT is the key to this future market and 
changes the traditional value-added chain. 
If you recognize this as a car manufacturer 

Green light for the  
car of the future

and supplier, and adapt IT innovations for 
yourself, you can be successful with the 
new business models. Innovative mobile 
vehicle services, secure communication 
with the automotive back end, cloud  
computing and smart data analyses are 
becoming increasingly important. Here 
Lufthansa Industry Solutions supports 
OEMs and suppliers, and offers them  
entirely new perspectives by providing 
custom IT solutions. For example, we  
support a well-known auto manufacturer in 
implementing innovative digital concepts 
along the customer journey. This is intend-
ed to intensify the emotional customer  
experience and thus customer retention. 

Our automotive portfolio

   Management, process and  
IT consulting

   Software development and  
integration

   Application management services
   Program and project management 

services
   Quality management
   Agile methods (Scrum, Kanban)
   Mobility, security and smart data
   Business intelligence
   SAP consulting
   IT sourcing
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Media

Help shape the change in the  
media landscape

Social networks become sources of  
information, messenger services  
become news channels and live  
streaming goes mainstream. The  
consequences: The media landscape  
becomes more colorful and consumers 
increasingly participate actively in  
content creation.

While disruptive ideas constantly attack  
established business models, at the same 
time they offer media companies new  
opportunities. Companies in the industry 
should use this fact and work on new  
journalism forms, content and business 
models, especially in the digital realm,  
because if they use innovation for their 
company and have plenty of ideas,  
they also benefit economically from the 
digitization of the world.

With its “Media Business & Consulting”  
offer, Lufthansa Industry Solutions provides 
publishers, media companies, agencies, 
TV and entertainment companies with 
consulting about innovation, processes 
and strategies. To support digitization we 
provide mobile solutions for the media 
market and data-based analysis and  
recommendation solutions. Media com- 
panies can use these to adjust its offers  
to user behavior in real time. In order to 
digitize and optimize business processes, 
our process experts use the same  
methods and tools that we also offer  
to our customers.

Use digital  
innovations and  
secure economic  
success
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Tourism

Passenger numbers are increasing, 
whether in the air, on water or on the 
road. In order to persist in the strong 
competition around prices, companies—
including hotels—need satisfied guests. 
This is achieved if they offer travelers 
the best service—for example, high-
speed Internet. 

While traveling, customers want to watch 
movies, shop online or check e-mails.  
This applies to cruises and flights just  
as much as to trips by bus or train, or  
to hotel stays. Companies in the cruise 
and hotel industry, as well as bus and  
train companies, need innovative hospi- 

Wi-Fi and infotainment  
always on board

tality and convergence solutions to meet 
the changing user behavior and be able  
to offer guests on the go exclusive added 
value at any time. By using the innovative 
guest portal Velimo by Lufthansa Industry 
Solutions companies can provide all  
services in a user-friendly manner to  
their guests—from infotainment offers  
up to their own service apps. Lufthansa  
Industry Solutions is a global leader in  
integrated network infrastructures. All  
applications are combined in a single  
cable by using digital convergence.  
Hotel guests can make their calls, surf  
the internet, watch movies or request  
services–all via a seamless data network.
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Maintenance, Repair & Overhaul
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Streamline work processes  
with new technologies

From sensor data up to RFID-tagged 
components–digitization changes  
much in aviation, as well. In addition  
to new technologies, increasing  
cost and legal regulations challenge 
companies in the already complex  
airplane maintenance and repair  
business.  

Flexible and secure processes, precisely 
interlocking material flows and a high  
service quality. The maintenance, repair 
and overhaul sector places the highest  
demands on quality, security and the  
obligation to provide documentation.  
Increasing competitive and cost pressures 
reduce reserve capacities, while at the 

same time increased availability of  
the fleet is required. In view of these  
challenges the importance of paper- 
less and predictive maintenance, as  
well as parts status tracking constantly  
increases.
 
For example, work processes in main- 
tenance can be simplified by using RFID. 
Smart data analytics allow for predictive 
maintenance. Parts are replaced before 
visible defects occur. Here the construction 
status can always be retrieved in real time. 
Digital maintenance documentation,  
paperless maintenance, increases the 
quality of data collection and creates  
leaner processes. The experts for MRO 

processes at Lufthansa Industry Solutions 
offer their services across industries, for  
example for suppliers or engineering  
service providers. Here the focus is on  
the design and implementation of MRO 
processes and IT solutions by using adap-
tive technologies.

Replace components  
before visible defects 
occur
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